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Why the same show is now streaming on multiple OTT platforms
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ext time you scroll
through the streaming
platforms wondering
what to watch, don't be sur-
prised tofind the same show or
movie available on more than
one OTT site. Content exclu-
sivity is nolongerimportant for
mediaandentertainment com-
panies, except for some pre-
miumoriginal shows.
Sony Entertainment’spopu-
lar television franchise CID,
which first cameoutin 1998, is

now also streaming on Netflix.
Many firms, including Warner
Brosand Dharma Productions
aresyndicating theirshows and
movies across platforms,
expertssaid.

Forits OTT platform, public
broadcaster Prasar Bharati is
tying up with Lionsgate and
Erostohost their content non-
excusively. Other services too,
are offering the same films as
part of free, subscription and
rental options.

Expertssaid while premium
originals will remain limited to
a platform’s library, older or
non-flagship contentis likely to

find multiple homes.

“The idea... is to maximize
reach, distribution, and mone-
tization. By making content
available on mul-

tion and driving engagement.
Syndicating content to multi-
ple platforms generates reve-
nue from various sources,

reducing depend-

tiple platforms,
OTT players can
tap into different
audience seg-
ments, increasing
viewership,”
Rajat Agrawal,
chief operating
officer of Ultra
Mediaand Enter-

Content
exclusivity is no
longer key for
entertainment
firms, barring
some premium
original shows

ence on a single
platform.”
Withabroader
reachfor content,
OTT players can
attract advertisers
leading to higher
adrevenue aswell
as earning licens-
ingfees fromeach

tainment Group,said. “Viewers
canaccesscontenton theirpre-
ferredplatform, reducing fric-

platform that carries theircon-
tent, Agrawal added.
CharuMalhotra,co-founder

and managing director of Pri-
mus Partners, a management
consultancy firm, said syndi-
cating content represents a
strategic pivot. “Bydistributing
content widely, creators and
rights holders can tap into
diverseaudiencesand helping
enhancevisibilityandengage-
ment. Thisapproach isparticu-
larly effective in markets like
India, where viewers access
content through various plat-
forms based on regional prefer-
ences, languageand affordabil-
ity,” Malhotra added.
However, there are disad-
vantages, especially when it

comes to building exclusive
premium libraries. By making
content available on multiple
platforms, exclusivity is dilu-
ted,and reduces the premium
value ofthe content. OTT plat-
formsmay havelessbargaining
power to negotiate exclusive
deals orpremium pricing. Fur-
ther, subscribers may not see
value inpaying fora premium
subscription toaccess exclusive
content. By syndicating con-
tent, OTT players may drive
viewers away from their own
platform, he said.
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